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Dear Colleague

April Mailing 2011

I have pleasure in enclosing the monthly mailing for April from UCAS and UCAS Media.

Replying to offers

Most students will now be in a position to reply to their offers having received all decisions on their application. An applicant’s personal deadline to reply will be displayed in Track.  Applicants who received all decisions on their application by 31 March will have a reply date of 5 May, applicants who have not received all decisions by this date will have a later reply date, dependent on when the last decision is received.

Students must reply online through the Track service.  Information on replying to offers is available from www.ucas.ac.uk/advisers/sixsteps/offers/replying. If your centre subscribes to Adviser Track you will be able to see your applicants’ replies to their offers.

Applicants who have no offers, or have declined all the offers they have received, can still apply to other courses using Extra which is available until the end of June.

UCAS Confirmation and Clearing for advisers and CUKAS Confirmation for advisers 2011

Please find enclosed the UCAS Confirmation and Clearing for advisers and CUKAS Confirmation for advisers 2011 guide. The guide contains essential information about Confirmation, Adjustment and Clearing procedures; and where to find advice, guidance, and UCAS Clearing vacancy listings. We have also provided calendars of important dates for UCAS and CUKAS; details of how applicants can contact us online; our helpline numbers and our opening hours over the Confirmation and Clearing period. A PDF of the guide is available to download from the Advisers’ sections of the UCAS and CUKAS websites. We would appreciate any comments from you about the guide, and have provided a comment slip at the back of the booklet, or you can email us at ucas.editors@ucas.ac.uk.

Important changes to the UCAS and CUKAS schemes for 2012 entry – an adviser’s guide 

Please find enclosed a guide summarising the UCAS and CUKAS changes for the 2012 application cycle.  A PDF version is also available on the UCAS website at www.ucas.com/advisers/guides and on the CUKAS website www.cukas.ac.uk/advisers/news/.

UCAS News

Please find enclosed the Summer 2011 edition of UCAS News. This edition contains articles about using an insurance choice wisely, the secret of great guidance, UCAS’ review of the admissions process and how contextual data, which sets an applicant in its education or socio-economic context, is used, as well as tips on studying in the US.

If you have any comments or queries regarding UCAS News, please email Caroline Russell on ucas.editors@ucas.ac.uk.

Qualifications Information Review

The UCAS Tariff is a familiar part of the process of applying to higher education. Since its introduction in 2000, it has provided a simple way for universities and colleges to make offers to applicants based on a wide variety of qualifications. In the past ten years, the range of qualifications available for entry to higher education has become increasingly complex and the Tariff no longer provides a complete picture of the qualifications used by applicants. The time is therefore right for us to look at possible improvements to the provision of the qualification information that supports the HE application process.

The Qualifications Information Review was launched by UCAS in July 2010. Working with the sector, it aims to understand and articulate the qualification information requirements of learners, institutions and other stakeholders to enable fair, transparent and efficient admissions to higher education.

Your opinions, as primary users of the system, are invaluable and we have launched a series of online surveys to help us capture your views. This is your chance to really influence the way in which qualification information is used in the future. These surveys aim to explore how qualification information such as the UCAS Tariff meet the current and future needs of a range of different groups.

Following this information gathering phase, depending on the outcomes, there will be further consultation in the autumn on the options for revision.

To take part in this important review, please go to www.ucas.com/reviews/qireview/survey and click on ‘schools, colleges and advisers’ to download and complete the survey. The closing date to return completed surveys is the 29 April 2011.

UCAS Publications Catalogue 2011-12

We are pleased to enclose the new Publications catalogue, containing our full range of priced publications, including all forthcoming editions for 2012 entry. Our range includes the best titles to help you and your students with choosing courses and institutions, applying, tests, interviews, careers, finance, gap years, life as an undergraduate and more.

This year, we are delighted to introduce our brand new publication, The UCAS Guide to getting into University and College. This friendly, step-by-step guide contains advice on the entire research and application process, including helpful tips from universities and students who have experienced the process first hand. This book will help your students make the right choices and create high quality applications, which is especially important with the current increase in competition for places and costs for students and their families.

Please note that on page 16 of the catalogue, the section detailing the Progression Series 2012 has the heading Progression Series 2011 above the individual publications. Please be assured that this section is for ordering 2012 Progression guides.

If you have any feedback relating to this mailing, please email me at monthly.mail@ucas.ac.uk. 

Yours sincerely 
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Andrea Robertson

Director of Customer & Application Services

Revenue generated by advertising is invested by UCAS in order to enhance our applications services and to keep the cost to applicants as low as possible. UCAS and UCAS Media do not endorse promotional material from any organisation.

